Tobacco-free Movies
How tobacco imagery in movies can impact youth
tobacco use
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1950’s Hollywood icons promoting
tobacco in film and print

Source: mptvimages.com2011 and Life, September 1951.

Product Placement and Brand Imagery

Source: Superman 2, Google images.

Continued Promotion of Smoking in Movies

Source: Google images, Smoking in the Movies

National Cancer Institute Monograph 19:
The Role of the Media in
Promoting and Reducing Tobacco Use
Major monograph conclusion with respect
to smoking in the movies:
“The total weight of evidence from cross-sectional,
longitudinal, and experimental studies indicates a causal
relationship between exposure to depictions of smoking in
movies and youth smoking initiation”

Source: NCI Tobacco Control Monograph Series 19 (2008).

U.S. Surgeon General’s Report on Tobacco Use
Among Youth and Young Adults (2012)
Found

that youth who are exposed to
images of smoking in movies are more
likely to smoke; those who get the most
exposure to onscreen smoking are about
twice as likely to begin smoking as those
who get the least exposure.

Conclusion:

“The evidence is sufficient to
conclude that there is a causal
relationship between depictions of
smoking in the movies and the initiation of
smoking among young people.”

Source: Preventing Tobacco Use Among Youth and Young Adults: A Report of the Surgeon General. Atlanta, U.S. Department of Health and
Human Services, Centers for Disease Control and Prevention and Health Promotion, Office on Smoking and Health, 2012

U.S. Surgeon General’s Report on Health
Consequences of Smoking, 50th Anniversary (2014)
Cites

evidence that shows a dose-response relationship between frequency of
exposure to onscreen smoking images in movies and increased risk of smoking
initiation

Cites

estimates that reducing in-theater exposures among youth from PG-13
movies (such as by an R rating) could reduce youth prevalence by 18%

The

magnitude of this effect would be similar to a price
increase of $1.50 per pack of cigarettes nationally

Since

exposure to smoking imagery continues in home
media (e.g., broadcast, cable, satellite, and on-demand;
on DVD and Blu-ray and on streaming media), there is a
continuing need for public education campaigns to
prevent tobacco use initiation.
Source: The Health Consequences of Smoking—50 Years of Progress: A Report of the Surgeon General. Atlanta: U.S. Department of Health and
Human Services, Centers for Disease Control and Prevention, National Center for Chronic Disease Prevention and Health Promotion, Office
on Smoking and Health, 2014

Continued Activities
Continue

to highlight the causal relationship between tobacco
imagery in movies and youth use

Report

regularly on trends in tobacco imagery and movies

Explore

how to expand surveillance beyond movies to include
television, streaming, DVD/Blu-ray and online content

Identify

opportunities for national health objectives such as
Healthy People 2030
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